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ATOY COMPANY BREAKS FROM THE MORE-IS-BETTER MIND-SET AND RETURNS TO VINTAGE CHARACTERS.

BUCKING CONVENTIONAL wisdom, which
dictates that toys should be pop-

culture-driven with mechanical el-
ements, Yottoy Productions creates toys inspired

BY ANDREA
POE

From the company’s New York City studio, Kar-
cher Clark and Peter Doodeheefver, 44, creative
director and company vice president, design toys
made of fabrics typically reserved for fashion. The

tag our
[competitors] make toys with buttons, bells and
whistles, we've always believed a toy should be
90 percent child and 10 percent toy,” explains
founder and president Kate Karcher Clark, 40. “We
hit on something no one else was doing”

company has won and has an eclec-
tic client list, which includes Neiman Marcus, the
Library of Congress and the San Francisco Mu-
seum of Modern Art. More proof that Yottoy is
onto something: The company has experienced
double-digit growth over the past three years.

The plush
life: “Toy
companies
traditionally
design to
fita price
point"says
Kate

Karcher
Clark,with
Peter Doo-
deheefver
Yottoy
designs
first and
prices later
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